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AMERICA’S
MOST ELEGANT
POOL LINERS COME
EXCLUSIVELY
FROM LOOP-LOC!
Choose from over 20 elegant designer patterns,
including 11 exclusives !
Whether your clients would like to update the look of their
current in-ground pool, or enhance the beauty of a new pool,
LOOP-LOC LUXURY LINERS are the perfect choice!
s (IGHEST QUALITY VIRGIN VINYL MATERIAL IN DURABLE  AND  MIL
2ESISTS PUNCTURING ALGAE MOLD MILDEW AND BACTERIA
s 3TATE OF THE ART COMPUTER TECHNOLOGY AND MANUFACTURING
EQUIPMENT ENSURE A PERFECT lT ON ANY POOL n FROM A SIMPLE
RECTANGLE TO THE MOST COMPLEX FORMlT INCLUDING STEPS
s Exclusive 20-YEAR warranty!

11

EXCLUSIVE
PATTERNS!

390 Motor Parkway, Hauppauge, N.Y. 11788
1-800-LOC-LOOP or in .93    s &ax: 631-582-2636
www.looploc.com
*Excludes commercial-sized liners
(over 2,000 sq. ft.), international, Canadian and drop shipments

© LOOP-LOC 2010
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By Jenna Danninger
he past year and a half has brought some major
changes in the pool and spa industry, including the
growing popularity of renovations. AQUA spoke with
a couple of builders to get a better understanding of the
role renovations play in the market and how the industry
is adapting.

T

Island Pools & Spas | Edgartown, Mass.
Ted Rosbeck, owner of Island Pools & Spas, helped build
this pool nearly 20 years ago, back when his father was running the company. He says he’s beginning to notice that
many renovation calls are coming from Island’s original
customers.
“Our ﬁrst generation of pools are about 20 to 30 years
old,” Rosbeck says, “and they are starting to turn over. It’s
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interesting to be rebuilding pools because we’re a small
market here on Martha’s Vineyard and the competition has
become a lot more difﬁcult on each pool bid. Fortunately, we
like to stand by our product, so we have a good reputation
and history when it comes to new pools.”
Rosbeck says the company has been looking to increase
renovation jobs since new builds are slightly down, and he’s
ﬁnding that rather than straight replastering, he’s more or
less rebuilding entire pools.
“We went into this project and found that their pool was
starting to have some issues with the decking and the coping, and it was starting to get a little older so they wanted to
do something different. We were going to just replaster and
work on the decking, and when we started to do that, we
uncovered some more issues.
“We kind of had to change the game plan throughout construction. They were very open to just getting a very good
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RENOVATION

Our ﬁrst generation of pools are about 20
to 30 years old, and they are starting to turn
over. It’s interesting to be rebuilding pools…
The Island Pools & Spas crew at this home
originally thought the pool would only need
some new tile or coping and a little decking
work. After chipping away at the plaster, they
found that it had delaminated from the surface and that they would ultimately need to
reshoot the shell. The ﬁnished project (above)
also features a new multi-colored bluestone
deck, baluster fencing and a slightly higher
elevation.

ﬁnished product that was going to last
them another 20 years.”
As Rosbeck began chipping away
the old plaster he found that it had delaminated itself from the surface leaving numerous voids, and over time,
the voids deteriorated the gunite leaving too many gaps to ﬁx.
“When we uncovered that problem,
we went back to the drawing board and
thought about what to do next. Our op70 AQUA
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tions were take the whole shell out and
start from scratch or, what we decided
to do, use the shell because it was intact enough that it would remain and
wasn’t going to deteriorate further.”
The crew decided to basically use the
old shell as a form, and they shot a new
shell, leaving the clients with a 4-inch
loss. “We didn’t change the shape of
the pool that much,” says Rosbeck,
“We switched the [placement] of the

spa so it’s a little higher and spills into
the pool, so it gives it a nice effect.”
In the end, the clients also went
with a multi-color bluestone deck
for “something a little different” and
brought in a new baluster fence, leaving the project slightly elevated from
its original position, as well as allowing access to the waterfront.
Continued on page 72
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